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LIST OF ACRONYMS AND ABBREVIATIONS 

KOT- kitchen order ticket 

GRC-- guests registration card 
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e.g., - for example 

i.e., - that is to say 

HLC - hotel le confidentiel 

OPM – operation manager 

GM – general manager 
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ABSTRACT 

The internship attachment was carried out for two months with primary purpose of exposing 

the students into the real-life situation in their industry with the reason of giving them clear 

picture and practical experience of relating the theoretical knowledge gained in the class into 

practical field. The objectives of the internship attachment, the challenges faced in the real 

life in the industry and possible solutions that can be provided to them. The report as well 

outlines some key practical work done in different department, the practical recommendation 

to the university and to the hotel. Finally, the general conclusion regarding the internship 

attachment. 

 

 

 

 

  



 

 

CHAPTER ONE 

1.0 Introduction 

This chapter clearly describes the background of the internship attachment, the location and 

description of the field attachment including the organizational structure, the tasks carried out 

by the place attached to. 

1.1 Background to internship 

Since the 1970s universities, in development countries started introducing academic 

departments to promote and enhance the teaching tourism at university level. This arose from 

a recognition that tourism was significantly taking up a position as the world‟s single largest 

industry. This scenario has not changed in any way: and instead, the 21
st
 century forecasts 

indicate that there is great potential for continued growth in the tourism sector than most 

other sectors. This is true even in the east African region where Uganda lies. Tourism as a 

professional academic discipline is not well established in most universities and institutes in 

developing countries. The situation is worsened by the few fully established tourism 

programs in African universities. The department of geography, Makerere University saw this 

need and started a bachelor of tourism program in 1997 as a stepping stone for the 

establishment of the department of tourism and hospitality management in future. 

Tourism has a well-defined academic community and borrows some concepts and theories 

from other disciplines to help investigate and explain particular phenomenon and practices of 

tourism. In the revised tourism programme, we consider a substantial contribution from three 

disciplinary perspectives necessary for a bachelor of tourism that operates on the knowledge-

based plat form as indicated below: 

Environmental and geographical sciences  

Economic sciences (marketing is the core discipline, but economics and management 

sciences are relevant) 

Social sciences (sociology is the core discipline, but contributions from psychology, 

anthropology, history, law and political science are regarded relevant) 

The main purpose of this attachment is to give students a chance to relate to what is learnt in 

class to real field conditions. This is meant to develop the ingenuity and skills to become well 
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