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CHAPTER ONE 

1.1 BACKGROUND 

Chilli is a crop of both tropical and sub-tropical areas which can be grown up to 2000 meter 

altitudes and requires a warm humid climate and the fruits of green chilli also vary in size. 

Chilli become popular in the green chilli is believed to be originated in a native of south 

America and widely distributed in all tropical and sub-tropical countries by the Portuguese 

explorer known as Christopher Columbus who encountered it during his voyage to the new 

world as he travelled, it become popular in the whole of Asia rapidly and native Asians 

started cultivating it and since then a large percentage of chilli production has shifted to Asia 

(Kala et al., 2020a). The Portuguese traders first introduced chillies to Africa in 1500’s 

during slavery and they spread rapidly along the slave routes, which stretched far into the 

interior and across the continent and was embraced by the different cultures. Chilli is 

considered as one of the commercial spice crop. It is the most widely used universal spice, 

named as wonder spice, different varieties are cultivated for various uses like vegetable, 

pickles, spice and condiments. In the daily life, chillies are the most important ingredient in 

many different cuisines around the world as it adds pungency, taste, flavour and colour to the 

dishes (Deepthi & Kumar, 2020). chillies are popular for their nutritional and medicinal 

values having a great demand in international trade and its demand is increasing day by day 

both in the international and local market (Hameed et al., 2015) Currently chilli is used 

throughout the world as a spice and also to making beverages and medicine. Chillies are rich 

in vitamins especially vitamin A and C. They are also packed potassium, magnesium and 

iron, chillies. Green chillies are famous for the intense bitterness and the amount of heat it 

produces after consumption and studies have also shown that addition of green chillies to 

food provide a lot of health benefits besides just adding taste and flavour to food. These 

benefits all can be enjoyed through varies ways: fresh, canned and pickled (Hoq, 2015).  

 

 

 

 

  

 



vii 
 

References 

Borbaruah, N., Barman, R. N., & Baruah, A. (2022). Study on Marketing of Green Chili in 

Jorhat District of Assam. 67(05), 987–991. https://doi.org/10.46852/0424-

2513.4.2022.34 

Deepthi, P., & Kumar, P. P. (2020). A study on the marketing of dry Chillies in Guntur 

district of Andhra Pradesh. 9(6), 517–520. 

Deore, S. G., Pawar, P. P., & Pulate, S. L. (2015). Economics of marketing of Green Chilli in 

Western Maharashtra. 2, 84–89. 

Gebre, G., & Ph, T. (2019). Assessing Factors Affecting marketing of vegetable product : The 

Case of Qewet woreda , Ethiopia. 21(4), 82–93. https://doi.org/10.9790/487X-

2104048293 

Goshme, D., & Ayele, T. (2019). Factors Affecting Production and Marketing of Spices in 

Ethiopia : A Review. 5(2), 14–18. 

Hameed, R., Malik, A. U., Khan, A. S., Imran, M., Umar, M., & Riaz, R. (2015). Evaluating 

the effect of different storage conditions on quality of green chillies (Capsicum annuum 

L.). Tropical Agricultural Research, 24(4). https://doi.org/10.4038/tar.v24i4.8024 

Hoq, M. S. (2015). Production and Marketing of Green Chilli in Two Copious District. Asian 

Academic Research Journal of Multidisciplinary, 1(18). 

https://doi.org/10.13140/RG.2.1.1380.8089 

Hussain, F., & Abid, M. (2011). Pests and Diseases of chilli crop in Pakistan : A Review 

PESTS AND DISEASES OF CHILLI CROP IN PAKISTAN : A REVIEW Faisal 

Hussain and Muhammad Abid. Int. J. Biol. Biotech., 8 (2): 325-332, 2011., 8(February 

2011), 325–332. 

Kala, S., Jain, S., Shekhawat, P. S., & Sharma, M. K. (2020a). An Economic Analysis of 

Marketing and Constraints for Green Chilli in Jaipur District of Rajasthan. Economic 

Affairs (New Delhi), 65(4), 627–632. https://doi.org/10.46852/0424-2513.4.2020.19 

Kala, S., Jain, S., Shekhawat, P. S., & Sharma, M. K. (2020b). An Economic Analysis of 

Marketing and Constraints for Green Chilli in Jaipur District of Rajasthan An 

Economic Analysis of Marketing and Constraints for Green Chilli in Jaipur District of 

Rajasthan. March 2021. https://doi.org/10.46852/0424-2513.4.2020.19 

Pardeshi, A., Sawant, P., Sanap, P. B., Dodake, S. B., & Risbud, R. (2021). Physical 

characteristics and nutrient composition of chilli ( Capsicum annumm L .) germplasm 

under Konkan condition Correlation in between physical characteristics , nutrient 



viii 
 

composition and quality parameters of chilli ( Capsicum annuum L .) germplasm un. 

January. 

Population, T., Population, M., Population, F., Ratio, S., Density, P., Rate, A. G., & 

Population, H. (n.d.). No Title. 

Syahnita, R. (2021). No 主観的健康感を中心とした在宅高齢者における 健康関連指標

に関する共分散構造分析Title. Modul Biokimia Materi Metabolisme Lemak, Daur 

Asam Sitrat, Fosforilasi Oksidatif Dan Jalur Pentosa Fosfat, 5(4), 6. 

THE ORIGIN OF CHILLIES. THE ORIGIN OF CHILLIES _ by chilithoughts _ Medium. 

(n.d.). 

Thomas, S., Kumar, D., & Ali, A. (2015). Marketing of Green Chilli in Kaushambi District 

of Uttar Pradesh, India. Int. J. Scientific Engin. Res, January 2015, 47–48. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


	1.pdf
	2.pdf

