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ABSTRACT
Sunflower is a key income source for smallholder farmers in Uganda and ranks among the four

most important oilseeds globally (Auman et al., 2020). Despite rising production, marketability
remains a significant challenge, as shown by low farm gate prices that hinder profitability.
Farmers often face exploitation from intermediaries who gain substantial profits within the
sunflower value chain (Larsson, 2018). This situation underscores the need to examine the
factors influencing sunflower marketability in Alwa County, Kaberamaido District, and eastern
Uganda. The primary objective of this study is to assess sunflower marketability, with specific
objectives focused on understanding the various elements impacting this process. To characterize
sunflower farmers, to identify factors that affects marketability of sunflower, to identify barriers
involved in the marketing of sunflower and 100 farmers were randomly selected from study area
and data was subjected to descriptive statistic and regression analysis using IMB SPSS (version
20).The descriptive study revealed that majority of respondents 62%were practicing farming and
had no other off farm job, most of them were female 62% of the gender and also 64% of
respondents were married couples. The descriptive statistic shows that 37% price fluctuation,
21% middle men and 20% poor infrastructure was the major barrier that affects the marketability
of sunflower. The chi-square test results indicate a statistically significant positive relationship
between education level (p = 0.003), marital status (p = 0.000), and land acquisition (p = 0.004)
with the marketability of sunflower. Additionally, the regression analysis showed that market
information (p = 0.023) and price (p = 0.046) also have a statistically significant positive
relationship with sunflower marketability. In contrast, while extension services (p = 0.043) had a
negative coefficient, it remains significant in its impact on marketability. Therefore, it is
recommended that government efforts to enhance agricultural mechanization and improve
productivity should be strengthened through public-private partnerships to more effectively reach

smallholder farmers.



CHAPTER ONE
1.0 INTRODUCTION

Sunflower (Helianthus annuus L.) is an important oilseed crop and ranks among the top four
oilseeds globally. It is highly valued by farmers due to the strong demand for its processed
products across various sectors (Healy et al., 2017) . The seeds for sunflower contain
approximately 44% oil and 16% protein. As a result, sunflower competes in both the oil and
vegetable markets, primarily led by palm oil (Pye, 2019) . Global sunflower production reached
51.46 million metric tons, with the seed market valued at USD 30.9 billion in 2022. It is
projected to grow at a compound annual growth rate (CAGR) of approximately 9.4% between
2023 and 2030. According to the "Sunflower Market Report (2023-2028)," the market is
estimated to be worth USD 39.40 billion in 2022. Currently, Ukraine is the world's largest
producer of sunflowers, with production exceeding 6 million metric tons(Jagtap et al., 2022).

In Africa, South Africa is the leading producer of sunflower, with a production of 585,000 metric
tons. In Uganda, sunflower production has risen significantly, increasing from 1,550 tons in 1972
to 282,000 tons in 2021, reflecting an average annual growth rate of 46.64%. For the past eight
decades, oilseed crops, including groundnuts, soybeans, sesame (simsim), and sunflower, have
been cultivated in northern and eastern Uganda for both subsistence and commercial purposes.
Sunflower is one of Uganda's key oilseeds crops and serves as an important source of nutrition
for a large portion of the population in both rural and urban areas. Currently, sunflower accounts
for 86% of the local raw material supply in Uganda's oilseed industry, significantly surpassing
other sources (Africog, 2009). Sunflower is vital to Uganda's economy, contributing 26 percent
to the Gross Domestic Product. This crop is cultivated commercially not only in Teso but also in
regions such as West Nile, Acholi, Lango, and Karamoja. Although sunflower is a relatively new
crop for Ugandan farmers, its marketing system remains poorly developed due to inadequate
organization and coordination among farmers, processors, and their respective organizations.
This lack of structure limits access to bundled services, resulting in a trial-and-error approach to
growing and marketing the crop. Unlike other food crops that can be consumed domestically or
sold directly to consumers or traders for processing and export, sunflower has a more restricted
customer base, primarily relying on oil mills as the main market. The growth of the sunflower

sector has led to increased service provision for farmers, supported by the private sector, NGOs,
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