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ABSTRACT

The study examined the effect of automation of revenue collection, revenue mapping and
revenue legislations on revenue generation in PDLG. The study was guided by the following
objectives; to examine the effect of automation of revenue collection on revenue generation, to
assess the effect of revenue mapping on revenue generation, to evaluate the effect of revenue
legislations on revenue generation in PDLG. The study used a cross-sectional research design
and a quantitative approach. Data was collected from a target population of 73 employees with
accessible sample size of 62, using simple random and purposive sampling techniques. Data was
collected with the aid of a closed ended questionnaire and the statistical package for social
sciences (SPSS) was employed to analyze data from which frequency tables, descriptive
statistics (mean and standard deviation), reliability and validity, correlation and regression results
were obtained. The study findings revealed that there is a positive and significant effect of
automation of revenue collection on revenue generation; revenue mapping on revenue generation;
and revenue legislations on revenue generation. The study recommends that to improve revenue
generation in District Local Governments, automation of revenue collection, revenue mapping
and revenue legislations should be embraced.

Finally, the study concludes that there is a strong predictive power that automation of revenue
collection, revenue mapping and revenue legislations contribute towards enhancing revenue

generation in PDLG.

Xi



CHAPTER ONE:
INTRODUCTION

1.0 Introduction
This chapter covers the background of the study, statement of problem, purpose of the study,
objectives of the study, scope of the study, significance, conceptual framework and definition of

key terms.

1.1 Background of the Study

Revenue generation has assumed a very prominent position worldwide. This is because for any
meaningful development to take place in terms of infrastructure, provision of social services,
security of lives and property of the citizens and meeting the increasing cost of governance, more
revenues have to be generated (Mohd et al., 2022). Efuntade (2020) suggests that generation of
revenue by every entity is of paramount importance and this cuts across households, firms, states
and nations. States governments reduce their vulnerability to uncertainties in revenue accruing
from external sources such as statutory allocation by exploiting internal (tax and non-tax)
sources of revenue (Ojedokun H.A, 2023).

Globally, there is growing agonies regarding tax generation. For instance, in China, evidence
demonstrates that the Chinese government fiscal budgeted revenues in 2018 were 18.34 trillion
yuan and the actual tax revenues generated were approximately 15.64 trillion yuan account for
14.7% reduction in total revenues generated (Naito, 2020). In terms of structure, the main
indirect taxes combined domestic value-added tax, consumption tax, and value-added tax and
consumption tax on imported goods (collected by customs) account for around 57% of the tax
revenues from 2018. Correspondingly, at the conclusion of year budget report of the Republic of
Punjab in India for the FY 2020/21 as cited by Brier and lia dwi jayanti (2020) indicates that a
total of Rs. 1,675.0 billion was collected against a target of Rs.1,750.0 billion in general revenue
receipts indicating a shortfall of Rs. 75.0 billion attributed to a shortfall in general revenue
sharing.

In Latin America and the Caribbean (LAC), according to OECD (2023) revenue statistics report,
the average tax-to-GDP ratio in the Latin America and Caribbean region was 21.7% in 2021.
Levels ranged from 12.7% in Panama to 33.5% in Brazil. All LAC countries recorded a tax-to-

GDP ratio below the OECD average of 34.1%.
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