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ABSTRACT 

This study was about the Development of tourism in small towns of scenic areas of Uganda. The objectives 

of the study were; to assess the current state of tourism in small towns surrounding Lake Mburo National 

Park, to identify factors hindering the development of tourism in the developing country like Uganda, to 

propose strategies for promoting tourism and sustainable development in the small towns surrounding Lake 

Mburo national park. The researcher based on theory of triple bottom line and conceptual considerations to 

explain more about the dependent variable and the independent variable. Data was collected using 

descriptive cross sectional survey employing quantitative and qualitative data collection methods, this study 

design was selected because it assisted in getting the required data for the study easily. The study 

population was 40 and the target population was 36 from which the data was collected, the researcher later 

used sample technique of collecting data and this was simple random sampling and it was carried out in 

four departments of the area. The data was collected using a close ended questionnaire and data was 

presented using frequency tables and the correlation and regression results were obtained. Collected data 

was analyzed both quantitatively and qualitatively. The data sources were both from primary and secondary 

which helped the researcher to be equipped with much information. The analysis of data was carried out 

through the use of computerized software (SPSS) and qualitative statistical techniques were used to 

describe and summarize data. The presentation of data was done through use of tables which hold results of 

correlation and regression and bio data. Then the findings were made basing on different objectives which a 

researcher gave a clear conclusion from the findings. The study recommended enhancing tourism 

infrastructure and services to drive small town development, emphasizing the need for targeted marketing, 

improved funding, and strategic stakeholder engagement. In conclusion, effective tourism promotion and 

infrastructure upgrades can significantly benefit small towns, fostering sustainable growth and community 

involvement. 
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CHAPTER ONE 

BACKGROUND OF STUDY 

1.0 Introduction 

This chapter presents the Background of study, Statement of the Problem, Purpose of the study, Research 

objectives, Research questions, Scope of the Study, Content Scope, Geographical Scope, Time Scope, 

Significance of the Study and Conceptual Framework. 

1.1 Back ground of the study. 

The study is about the development of tourism in small towns of scenic areas of Uganda. The study is 

important because it helps in improving the small towns in scenic areas economically, socially and 

environmentally well.  

Small towns,  are defined as those with fewer than 20,000 inhabitants (Majewska et al., 2022), are diverse 

and face significant challenges, including population decline and economic crises due to competition from 

larger cities and reduced rural services (Bartosiewicz and Marszał, 2013; Heffner and Halama, 2011; 

Heffner, 2005). These issues drive many small towns to explore local or regional tourism development as 

an economic stimulus. Defining small towns can be approached practically, using population size or legal 

criteria, or scientifically, focusing on their economic, administrative, or cultural importance (Steinführer et 

al., 2016). Functional definitions emphasize their role in connecting metropolitan and rural areas and 

balancing settlement systems (Filipović et al.; Hinderink and Titus, 1988). Scenic areas for tourism can be 

defined as places with significant natural or human features that attract tourists (Leiper, 1990; Pearce, 

1991), (Lu, 2022)  
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