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ABSTRACT
This study was conducted to explore the Perception of maize grain dealers and non-maize grain

dealers in Lefori sub county Moyo district. A total of 80 respondents were selected using simple
random selection where a semi structured questionnaire was used to collect data. The specific
objectives of this study were to assess the socio demographic characteristics of maize grain dealers
and non-maize grain dealers, to determine the perception about maize grain business by maize
grain dealers and to determine the perceptions about maize grain business by non-maize grain
dealers.This study adopted a cross sectional study research design where a quantitative approach
was used to come up with the the perceived views about maize grain business from the perspectives
of maize grain dealers and non-maize grain dealers. The data was analyzed using SPSS where
Descriptive statistics were used to analyze and interpret results. Further, the study indicates that
majority of the sample population of the respondents from both the maize grain dealers and non-
maize grain dealers were the female gender who were more than male gender due to their active
participation and availability when conducting the study Majority of the respondents had between
1-2 and 3-4 children and adults in their households and many of them were married, a few owned
transport means inform of bicycles or other means, very small number had bank accounts and
majority were located less than 5km from the nearest market.. The majority of respondents identify
as maize grain dealers, indicating the economic importance of maize as a cash crop in the
community. The diverse perception and categorization of maize as a cash crop, food crop, or both
making it to serve both commercial and subsistence purposes. The preference for Open-Pollinated
Variety (OPV) maize varieties suggests an over view perception of their productivity among
dealers hence influencing the choice of maize varieties in the region. Overall, these views
contribute to an important understanding of the maize grain trade in Lefori Sub County. This
recommends that as the perception of maize grain dealers improves, their household income tends
to increase and vice versa. Stakeholders, including policymakers should collaborate with maize

grain dealers to come up with strategies for improving market conditions.
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CHAPTER ONE
INTRODUCTION
1.1 Background

Maize (Zea mays L.) is one of the world’s three dominant cereal crops which is important in

Uganda as a household food and income security crop (R. Ajambo ,2017).

The world’s consumption of maize is more than 116 million metric tons, to the fact that there is a
high consumption of maize globally with United States producing 40% of world’s harvest. In Sub-
Saharan Africa, 50% of the population consumes maize while the entire African continent accounts
for 30% of global Maize consumption and 6.5% production where Nigeria leads with 10 metric
tons (Shamim ,2019), Maize is the mostly cultivated crop with about 86 per cent of agricultural
households in Uganda and the number-one staple food for the poor in urban areas, in institutions

like schools, hospitals and military.

In Uganda, It is mainly grown on subsistence level, and so it has large significance for food
security with 55% of households reporting food self-sufficiency as main reason for maize
production representing important opportunities for export, with 14 percent to 20 percent of the

total production going to Kenya, South-Sudan, and Rwanda (Barriga ,2018).

It is the source of income for most farmers or growers in Eastern, Northern and North Western
Uganda between 0.2 and 0.5 hectares on average with eastern region leading with 1,108,556 metric
tons and it is sold in most cases grain form with profit margins of the village agents at 5-10 Uganda
shillings (UGX) per kilogram while urban traders may earn as much as UGX 60 per kg despite
losses and risks (Maku ,2022).

Maize, a staple crop plays a crucial role in food security and economic stability (Mastenbroek &
Ntare ,2021). In the relation to Lefori Sub county Moyo District, maize cultivation and trading
form a significant part of the local economy. The maize grain business, in particular, serves as a
purpose of influencing the livelihoods of both maize grain dealers and non-maize grain dealers
alike. This research looks into the perceived views on maize grain business within the local
community, examining the perspectives of those directly involved in the trade as well as those who

are not directly engaged in maize grain dealings.
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