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ABSTRACT

Theoverall cbjectiveof this study was to-assess thechallenges facedby bee fatmersof Arapai

sub-county in marketing honey by categorizing the types of hooey produced, determining the

existing channels through which bee .. farmers' market honey and determining, the, constraints

rae-rid by bee farmers in masketing' honey.inArapai sub-county.

A crosssectional survey was earned out in the. four parishes of.Arapai; Dakabella, Aloer and

Odudui, with a sample size of.84 respondents: Data from the respondents was collected using a

questionnaire as shown 'in appendix three.

Analysis. of data found out that; rnajpHty of 'the respondents (4,6°19) were aged between 19~

35years ·as compared to {4%). (4'O%}, (1.0%) for $:1,8, 36-60 and. >6Q respectively, (92)% of the

respondents ane married and the rest are single (8%.).~ majoi'it¥: of respondents (47~) h~d

traditional beehives and the rest had bothtraditional and improved beehives; only (43%) of the

respondents started beekeeping more than four years ago; t60%) practiced beekeeping for both

productconsumption and iricomegeneration; (78%) oPh¢ respondents produce non ..processed;

(69%) marketed comb honey followed by strained honey (12%); (78%) did not package their

honey; and (19%) faced Competition from bee keepers, with improved beehives and Lack of

market illformation.

Based on ,the above, the. study concluded that bee keeping, in. Arapai was still a small scale

.business based Oi1 individual ownership, where most farmers market their honey directly to.

industrial processors, and lacked market infonnation: The. research recommended; interventions

·by Government program initiators, NGOs, and private persons ·ii1 the. areas of harvesting-up to

'marketing, packaging materials, .advisory, and .rnaterial services especially honey.exnactors ill

order to ease work in honey harvesting; extraction and marketing; motivation .of'rnore women to

take part. in the venture that is owning: and marketing of I1'O.l1c)'; and Government "to help In
carrying.our market research for bee products in-order to increase incomes of farrriers.



CHAPTER ONE: INTRODUCTION

1.i). Introduction

Apiculture (bee-keeping) refers to the deliberate rearing of honey bees (Apisinellijiml) for

production of honey and other bee products. Apiculture is, one of the fastest growing

agricultural sector worldwide (Guodaet al., 2003'). ln Uganda; according to the Ministry of

Agriculture Animal industry and Fisheries,. about 1.2 million 'beekeepers .are active, with

700~OOO beehives colonized countrywide. The sector contributes greatly to the Ugandan. . , . . .

economy with a number ofcommodities. However it is seasonal activity which has, not been

fully exploited despite -its potentia! to widen Uganda's export base (Uganda Export

Promotion Board, 2005).

Uganda's climate and abundant vegetation are exceptionally favorable forthe survival 'of

honey bees. Forests, within Uganda 'provide: excellent forage and nesting habitat, for honey

bees as well as materials to 'make hives (Girrna, 1998). In addition, Uganda is 'endowed with

a rich variety of bees like" Apismilliferascutelatta, A. milliferanionticola, A."

lI!illitera4dai1srJnii and several.stingless bee varieties of which, ,A, milliferaqdansonii is th~,
1110stcommon reared in uganda. However, many of the beekeepers lack the necessary skills.

for effective production of honey and do .not have resources to acquire better equipment.

Furthermore, 'earl ier .stud ies ind kate that poor production. 0 f honey, band ling and processing

practices such as gross contamination, 'adulteration, Use O'r reuse or nO'I1 grade containers;

especially plastic bags 0'1' bottles .are still. jampant in Uganda (Kugonza & Nabakabya, 2008) ..
'. i .

These compromise quality and may discourage, a segment of both .local arid international

consumers who-are particular about quality standards (James, 2009) .

.Although the beekeeping enterprise is quite adaptable to various environments and

circumstances, 'better honey for marketing still remains a b!~ 'challenge. Beekeeper sells the

honey either directly to the-user (retail trade) or in large volumes ro a trader (wholesaler) or a
larger honey company (a 'honey packer) ..Marketingis an important link in the movement of
.goods and services from the producer to the, final CP11S~lmer. Beekeepers needto decide what

market best suits their products and this can best be done by people understanding -the

choices available.
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